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Now Deputy Chief Executive Officer - Garuda Aerospace, India
Ex Group CEO for Holding Company in Middle East

Founder and Co Founder of Two Apps

Founder of STEM Start up

Strategy Advisor for Construction Tech Start up

Adyvisory role to Ministry of SME, Middle East

» MENA Business Award

Executed International Joint Ventures with MNCs on National

Development

Top 10 Start up Award - 2014

Global Business Award

> Awarded Chief Strategy Officer, 2017, 2019
Awarded Chief Investment Officer 2014, 2016
> MEED Small Project of the year Award - 2015
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F:«. other comments/suggestions

29 responses

Good

Session was effective and productive

Very well explained and informative session. Good Job!
It was a useful session

It was really good session!!

nil

Interesting corporate talk

Very helpful

The guest gave really good practical examples
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INSTITUTE FOR ADVANCED STUDIES

SCHOOL OF BUSINESS AND MANAGEMENT

CORPORATE TALK SERIES
PERSONAL BRANDING AND COMMUNICATION
Resource person - Mr. Madhu GN
Deputy CEO, Garuda Acrospace

The Corporate Talk Series on personal branding and communication by Mr. Madhu GN ,
organized by the school of Business & Management , took place on 21st January, 2022,
providing ample opportunity for the students of final year BBA to gain insights and
valuable knowledge regarding their skills in the area of personal branding and effective
communication .

The resource person for the day , Mr.Madhu GN , spoke about Garuda Acrospace - and
their aim to be valued as a unicorn and take the company public via [PO, importance of
Personal Branding , do's and don'ts of effective communication and their benefits . The
audience were guided on improving their skills that would be in par with the industry
requirements . The speaker also provided techniques on self-improvement while giving his
own routing as an example.

The event was followed by the speaker sharing his insights on captivating ideas in the form
of an IKIGAI model, the qualities to be possessed by the people aspiring to join his core
team was also revealed., Later the stage was open for everyong to have an informative
Q&A session during which the resource person responded to the doubts and queries of the
audience. The discussion brought an end to the fruitful and informative corporate talk
session, leaving the audience with a knowledgeable and motivational impact to excel in the
path of consistent growth and improvement,
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Name of the event : Corporate Talk Series -Mind the Gap
Convener & Co Convener : Dr. Binu P Paul & Ms. AnjaliT V

Brief Description: The program was conducted by the School of Business and
Management. The objective of the program is to make students aware about the competitive

exam CAT.
Date:21" Jan 2022

Time:3PM-4 PM

Location: Online

. ——— - -

1.Did the event fulfil the purpose that was proposed?

Yes. Yes. The purpose was 1o share the industry trends to students to set their career
goal .

2, Didtheeventmeetyourgoals?
Yes,

3. Was the event a success according to the pre-event planning form?
Yes.

4. If 2 theme was used or a program was a part of a4 scries, what was the series/theme?
How was this theme carried out? What were the decorations if used?

Personal Branding & Communication




S. Didthedateand timeofyourevenworkwell? Explain why or why not? Did conflicting
cvents affect attendance or effectivenessofyourevent? Whatsuggestionswouldyou

makeforholding thiseventat thesametimein the future?

Theeventwentvery well. Thergare noconflictingevents. Thedateandtime suited the
requirement of participants.
6. What was the location for your event?

Itwasin 1™ floor seminar hall

7. Did the event meet the needs of  participants?

Yes because the program we conducted taking into consideration the requirement of
students.

8. Didyouutilizeoutsidevendors/vendors/speakers/food serviceprovidersforthis
event? Wouldyouutilizethem again? Why or why not?

No

9. Whowasinvolvedintheplanningofthisevent? Werethe rolesassignedforthePre-
Event Planningform accurate? Did everyone follow through with their
responsibilities? How could theplannershavedoncabetter job assisting with the
planning? Did the structure of the committee makesense? Whatchangeswouldyou
recommendtothe planning committee and various delegated responsibilities?

The program was planned and performed by the entire team .

10, Did the event meet the needs of participants?

Yes

Additional comments about the program:

| recommend having these kinds of programs on a regular basis
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